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Profitability for manufacturers
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Greatest Business Concern
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Post Financial Crisis Condition

Negatively 
impacted, 37%

Stabilized with 
expectation of 

slow to moderate 
growth over the 
next year., 47%

Have started to 
grow and expects 
strong growth over 

the next year., 
16%



Is Connecticut a good place for 

business?
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Dependency upon large Connecticut 

companies for business

Highly 

dependent,

10%

Somewhat 

dependent,

30%
Not dependent, 

57%
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Most effective

government actions/

investments to spur

long-term economic

growth
Reduce size of 

state government
61%

Offer incentives for 

business start-ups, 
growth, relocation
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Enhance the 
state's educational 

institutions
7%Improve the 

transportation 
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38%

Yes, somewhat, 
45%

Not sure, 11%

No, 7%



Yes, significantly, 
40%

Yes, somewhat,
35%

Not sure, 
10%

No, 
16%



Yes, significantly,
38%

Yes, somewhat, 
45%

Not sure,
11%

No, 
7%



17

0%

4%

11%

35%

50%

Very confident Somewhat confident Unsure Not very confident Not at all confident



18

Yes, 46%

No, 34%

Not applicable (not 
hiring), 20%
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Very concerned, 37%

Somewhat concerned, 
42%

Unsure, 11%

Not very concerned, 9%

Not at all concerned, 2%
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 Connecticut manufacturers are faring fairly well in a 

very difficult environment 

 Connecticut has many advantages for businesses

 Net profits and hiring are up, but increased costs 

and taxes are having a damping effect 

 We need to create an environment that encourages 

companies to stay and grow in Connecticut
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